Will a radio soap
opera save her life?
Dear friend.


Just look at her smile!


But wait a moment...the little girl you see at the top of this letter, who lives in (country), looks happy only because of her natural exuberance.
  She doesn’t yet realize that she’s a girl. Just a girl.

Quite sadly, this means that she’ll  receive less than her fair share of the family resources, such as books and clothing  when she goes to school. And if her family is short on money, then only her brother will go to school.  She’ll stay home and work in field.


And she’s more apt to fall victim to HIV/AIDS, because girls in her land – (and actually, ==========of the world) –are not protected from sexual molestation and violence in either their home or their neighborhood.
However, believe it or not, a radio soap opera could  change her world and perhaps even save her life!

“Farfetched”, you say?  Well, it’s happening right now, as I write this letter to you.


You see, my name is Vicki Staebler, and I serve as Chairman of the board of a most remarkable non-profit organization called PCI. 


 Our mission: telling stories and saving lives. And we do this by creating and broadcasting soap operas.




In the case of the little girl at the top of this letter, just imagine what could happen if her mother, and other members of her family listened to one of our soap operas.

And day after day they tuned in and listened to the story of a young woman who courageously threw off the traditions that trap and enslave young women and found a way to make a life for herself --equal to that of a man.


Stretch your imagination a little more – and visualize  this little girl’s mother listening – and thinking that she would like to her daughter to have same opportunity.

And so the mother breaks with tradition and begins to stand up for her daughter’s human rights and gives her a status in the family equal of that of her brother.

It can happen!

And it is happening around the world, whether in Africa, or in a Southeast Asian village, or a Chinese factory community, or a Latin America slum, and even where this little girl lives, as  villagers working in the woods put a radio on a branch in the tree. 

As they listen to our soap operas they don’t realize that we are artfully weaving together research based on health and educational content -- into lively, exciting, compelling and dramatic entertainment broadcasts.


Audience feedback confirms that the programs we broadcast are successful in addressing sensitive serious issues, in ways that people can understand.


We are using soap operas as a weapon against poverty.

Our unique radio and television soap operas educate and empower people to make courageous personal decisions -- decisions that help slow population growth and provide positive role models for both men and women.


You see, our soap operas feature compelling stories that keep listeners coming back again and again, episode after episode.


For example, one of our programs tells the story of 16-year old Veleria,
She wants to be loved and to be popular.  She wants to be safe from abuse. She wants to learn how to avoid sexually transmitted infections, including HIV/AIDS.
But alas -- because she’s a girl, she has a difficult and almost possible path to travel.


 Her life is a constant struggle, filled with one crisis after the other -- and listeners tune in because they don’t want to miss a single one of her adventures.


But will her story have a happy ending?
Maybe.  Maybe not. For example, one soap opera told the story of a girl whose her family sent her to a town many miles away to be married to a man she had never seen.

She brought with her a dowry which she gave to the family of her husband-to-be.  However the family said the dowry was too small, an insult, and refused to accept it and verbally abused her and sent her back home.


She couldn’t deal with the shame and took her own life.


But regardless of whether the story has a happy ending or a realistic ending, the listeners are going to be confronted with information about safe motherhood, teenage pregnancy, gender equality, family planning, violence against women, and HIV-AIDS prevention.


Here at PCI we believe that you can’t just tell children or teenagers or even adults what to do. You have to show them what to do. 

 And likewise you can’t tell a mother how to raise her girl  because you’ll be interfering with generations of traditions. 
But when this mother receives the same information from a recognizable and credible character in soap opera... It’s all together different. 

But why is radio broadcasting so effective?
 It’s because literacy rates in developing countries are tragically and astonishingly low.  According to the United Nations, 860 million adults worldwide cannot read!  And out of these approximately 66% are women.


But most of the same people have access to a radio.


So in order to reach these people, we train local creative teams in the countries where we work, and help them come up with positive characters who are rewarded, negative characters who are punished, and transitional characters whose experiences embody the difficult choices we all face in life.


 Over the course of the drama, audience members tend to bond with the characters, whether protecting themselves against HIV/AIDS, pursuing education, or keeping their children safe from abuse.

We get fantastically positive feedback when we do audience research. 

 And that’s why PCI so urgently needs to find new friends who’ll help us to go on telling stories and saving lives.


Will you be one of these new friends?

Right now I am launching a nationwide search for individuals who will agree to become Associate Producers and “invest” in our soap operas by sending a tax deductible gift. 

 When you become an Associate Producer, you will be entitled to membership benefits that include,  “On Air”, PCI’s dynamic member newsletter, full of real-life stories of soap operas are changing lives. 

Also, I’ll forward to you a special report entitled: “PCI – Telling Stories, Saving Lives.”

along with a little certificate indicating that you are an Associate Producer.

And the cost for becoming an Associate Producer?  That’s up to you.  $25 will help us a lot.  Or $50 or $75 or even $100.  


I assure you, your “investment” will pay positive dividends!  


Fact:  extensive evaluations by independent communication scholars have repeatedly 
                      proven that PCI’s programs have dramatic, positive effects of individuals and 
                      entire communities.


Fact: consistently high ratings tell us that audiences enjoy and respond to our programs.


Fact: audience feedback confirms that the programs are addressing ksensitive, serious 
                      issues in ways that people appreciate understand.

Just who are we?
We are an International non-profit Organization based in America, founded in 1985, dedicated to broadcasting soap operas in the countries of the world where 90% of the world population growth is taking place.

You probably haven’t heard of us because we work quietly without pomp and circumstance.  But our low profile doesn’t make us any less effective.

As one US AID officer said “Throughout Mexico people are asked what made them decide to practice family planning, and response was universally, “the soap operas”.

And United States Ambassador to the United Nations, Richard Holbrooke, said:


                       “In the end, it’s not the technology, it’s the content.

                                    And that’s why PCI is such a valuable organization.”


What more can I say – except to thank you for reading this letter and considering my request.  I’ve enclosed a reply form and a reply envelope to make it easy for you to respond.

Also, I’ve enclosed a snapshot of the little girl that you see at the top of this letter.  I have no idea who she is.  All I know is that she is more than “just a girl.”  

And I’m hoping that you will keep your photo – as a gentle reminder that as an Associate Producer, you are “investing” in changing lives. 



And a radio soap opera can change her world
                         and perhaps even save her life!

I look forward to hearing from you.









Sincerely, 









Vicki Staebler, Chair










PCI

PS.  Please let me repeat:  when you “invest” in PCI  with a gift of $25, $50, $75, or $100, you’ll become an Associate Producer, and be entitled to these benefits:
1. “On Air”, PCI’s dynamic member newsletter, full of real-life stories of soap operas are changing lives. 

       2. Our special report entitled: “PCI – Telling Stories, Saving Lives.”

       3. A certificate indicating that you are an Associate Producer.

