        Announcing:  The Consumer Reports Mystery Car Raffle!
You may have already won a

 Top Rated Family Sedan Test Car!
Or $25,000 in cash!
The choice is yours.

Dear Friend of Consumer Reports,


At this very moment you may already be the winner of a Consumer Reports Mystery Car Raffle prize:



Grand Prize:

A CR Top Rated Family Sedan







Or $25,000.  The choice is yours!



Second Prize:

$5,000



Third Prize:

$1,000



Fourth Prize:

$   500



Fifth Prize:


$   250


Over 100 prizes are guaranteed to be awarded, so if you are holding a winning number and fail to enter, the prize you would have won will be awarded to someone who does enter.  Wouldn’t that be a shame!


And you have nine – yes, nine – chances to win.

That’s because enclosed you’ll find a booklet with nine Consumer Reports Mystery Car Raffle tickets – and each ticket is registered in your name.  

It’s so easy to enter!  Just fill in your name on each ticket stub, and then return the ticket stubs with your Consumer Reports Raffle Entry Form.  This entry form has your address on it, and the name to which the raffle tickets are registered.  


You may already be Grand-Prize winner!  If so you can choose between $25,000 in cash, or the Consumer Reports mystery car.  And if you are wondering why we call it a “mystery car” – here’s the reason:



Since Consumer Reports does not endorse
 any product or service, we will not name
 or show you a picture of the automobile that 
will be given away. 

However, we can tell you for a certainty that the mystery car is one of the top family sedans we tested.  But you must enter the raffle in order to find out if you are a winner. 

And you can enter our raffle with total confidence, because the winning numbers are pre-selected at random by computer.  This absolutely insures complete objectivity and fairness – the values Consumers Union stand for.


No one but the independent judging organization knows the winning numbers.  All entries have the same chance of winning and all prizes are guaranteed to be awarded.

How our Raffle helps protect you …


We are a non-profit organization.  We refuse all donations of products from industry.  We buy everything at retail, just like you.  We insist on maintaining our independence by rejecting any gifts, grants, or contributions from industry.  


So in order to conduct more than $18,000,000 worth of product testing each year – without government subsidy or industry contributions or advertising – we must rely on the support of readers like you.  Our Raffle is an efficient and fun way to  help raise the money we need.
And even though you are under no obligation to send a donation along with your raffle entry, I sure hope you do!  Because  your gift will help us focus our testing on product safety in critical areas, such as:


Automotive Safety – Protecting Drivers from Rollover

Consumers Union has been in the forefront of efforts to reduce the risk of vehicle rollover, especially for SUVs.  We successfully petitioned the National Highway Traffic and Safety Administration (NHTSA) to develop a way of testing vehicles for their tendency to roll and repored that information to consumers so they can choose safe vehicles.


Home Security – Little or No Protection

When our tests showed in 1990 that most home door locks could be defeated by a simple kick, the lock industry took notice.  Our study showed that using three-inch screws to hold the strike plate greatly improved security.  When we retested door locks in 1998, we found many had improvements, including strengthening strike plates – and three-inch screws.

Rotary Lawn Mowers – Major Source of Injuries

Twenty years ago, rotary lawn mowers were injuring approximately 80,000 Americans every year.  Consumers Union was selected to develop safety standards because we were the only non-industry group with the necessary technical and testing expertise.  Starting in 1983, all rotary mowers were equipped with a device that stopped the blade if the user left the operating position.  This major safety improvement has prevented an estimated 500,000 injuries in two decades.

Gas Grills – Identifying a Potential Hazard

In 2000 we warned consumers about a poorly designed gas grill.  When our testers turned the grill to low temperature, and then raised and dropped the lid, a standard industry test, the flame often went out, but the gas kept flowing.  This could lead to an explosion if the gas builds up and ignites.  When we retested the same grill a year later, the manufacturer had corrected the problem.

These are just some of the ways our testing helps to protect you, your family and your loved ones.  And I hope they will encourage you to enclose a generous gift with your exclusive raffle entry in the reply envelope I’ve enclosed for your convenience.


Thank you for reading this important letter, and for subscribing to Consumer Reports.  And thank you – in advance – for your raffle entry and donation to support our life-protecting work.







Sincerely,







Gary Castle







Director, Fundraising

P.S.
All prizes are guaranteed to be awarded, so please mail your Consumer Reports Mystery Car Raffle entry today.  Don’t risk losing the prize you may have already won.

And if you possibly can, please also send a generous contribution, in the reply envelope provided today.  While you are not obligated to contribute, we will be deeply grateful if you do.  (Your chance of winning is small, but your chance to help is great.)

Copy for back of Buck Slip
Design with a light screen over the copy
“Consumer Reports Saved My Life!”


“On the day that I set out to run a few errands in my



wife’s car, I wasn’t thinking about Consumer Reports.


But when an oncoming car hit me head on, my survival



depended on it.”



“I had just bought the car that Consumer Reports rated



as one of the safest.  Both air bags deployed exactly as



they were designed to.  The engine compartment 



absorbed the impact of the collision and the engine



was driven downward, instead of into the passenger.”



“The amazing thing is that I walked away without a



scratch.  The crash didn’t even knock off my eyeglasses!



Consumer Reports saved my life!”



Al Weber, Consumer Reports subscriber and Consumers Union Supporter

Copy for front of Buck Slip. 
Design with a strong red border around all four sides.

Here’s why we can’t tell you the name of the car
that will be awarded to the Grand-Prize winner*

We will not name or show you a picture of the automobile that will be given away in the Consumer Reports Mystery Car Raffle because Consumer Reports does not endorse any product or service.

However, we can tell you that this is one of the top family sedans that we tested.  This car was run through a demanding handling course, and thoroughly tested for safety systems…convenience features…stability control…emergency handling…comfort…and much, much more-- all at our auto test center in Connecticut.


And it can be yours* if you are the Grand Prize-winner in the Consumer Reports Mystery Car Raffle.  However, you must enter the raffle in order to find out if you are a winner.
*Or $25,000 in cash—the choice is yours!

Raffle ticket booklet:  no changes

Reply Form:

change heading to:

Consumer Reports Mystery Car Raffle

You must return this reply form with your ticket by the deadline of March 9, 2004 to find out if you have won a prize.

( ) Yes, enter me in the Raffle and tell me if I have won a prize.  I understand that a gift is not necessary to enter the Raffle, but I wish to make a tax-deductible gift to help Consumers Reports.  I am enclosing my check, payable to Consumers Union, for:
*This amount will help support our $18,000,000 testing and research program.

Attention:  Deadline!  This Raffle closes March 9, 2004.

(Put the above copy in a bold box)

No contribution or purchase necessary to enter.  A contribution or purchase does not improve one’s changes of winning. 

(  ) I cannot donate at this time, but Please enter me in the Raffle

  Copy for Carrier Envelope
Your Consumers Reports Mystery Car Raffle tickets enclosed!
